News!

Summer 2010

HAZCOM for Combustible Dust

To help manufacturers and importers of chemicals
which contain combustible dust hazards, OSHA has
published a guidance document on hazard
communication for combustible dusts,

(Continued on page 5.)

OSHA Makes Aggressive
Enhancements to its Penalty
Policies

An updated
penalty schedule has been developed which is to be
put in place during 2010. (Continued on page 4.)
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NFPA 654 is widely recognized as the
fundamental dust explosion prevention
standard. Many are still struggling with
understanding how to address their facility's
combustible dust hazard, how to retrofit
equipment, what to test, and last but not
least, how to deal with the costs. Just at a
time when many were getting most
requirements in the existing NFPA 654 figured
out, a change is going to occur. In the last half
of 2010, the 2011 version of NFPA 654 should
be released for printing. Most likely this
standard will play a critical role in defining the
path OSHA will take in the much anticipated
new combustible dust regulation. The far-
reaching nature of the standard is due to the
nonspecific application of the standard to

most combustible dusts, including plastics,
pharmaceuticals, textile fibers and paper
products. Since NFPA 654 has such a broad
impact on what is expected of industry, it's
also critical for industry to understand what
the new expectations will be and what the
changes are. If approved by the Technical
Committee vote at the 2010 Annual Meeting,
held in the first part of June, several changes
will be seen in the 2011 version of NFPA 654.
Below is a summary of the biggest changes.
To obtain more details on each of these
changes and other revisions to the standard,
visit our website and download our white
paper entitled, “Big Changes to NFPA 654 in
2010" (whitepaper to be posted August 1,
2010). (Continued on page 2.)

Social Media: Redefining Public
Relations in Our Industry

Earlier this year, a monumental shift in internet traffic revolutionized the way the
information superhighway is used; the social networking site Facebook overtook
Google as the most visited site on the internét
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to fact finding about people and the influencing events in their lives. Through social
media outlets such as Facebook, companies, such as those in our industry, have beer
given an open microphone to address the general public directly and at no cost:
JACKPOT!

In April, Dave Pell, a blogger from Forbes wrdten a small event that changed the
way information flows through the media and how it is perceived by the public: Jim
Carrey and Jenny McCarthy announced their breag via Twitter.

...What?

, AG8 O O1 pvitkeEis ® so&iaD networking and miceblogging service that
enables its users to send and read 140 character messages known as twekistead
of letting the media speculate or fabricate their own version of the story, Carrey and
McCarthy sidestepped the media circus by addressing the public directly. The two,
with a combined following on Twitter of over onemillion individuals (Carrey 890K,
McCarthyz 133K), were able to control the flow of information to the public in a way

never seen before, directly from newsnaker to newsreader; no more filter.
(Continued on page 3.)
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http://www.ft.com/cms/s/0/a967d5e4-5dfa-11df-8153-00144feab49a,s01=1.html
http://blogs.forbes.com/velocity/2010/04/08/retweeting-jim-carrey/
http://en.wikipedia.org/wiki/Twitter
http://www.iomosaic.com



















