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Earlier this year, a monumental shift in internet traffic revolutionized the way the 

information superhighway is used; the social networking site Facebook overtook 

Google as the most visited site on the internet1. 

Relevanceȡ  0ÅÏÐÌÅȭÓ ÐÕÒÐÏÓÅ ÆÏÒ ÕÓÉÎÇ ÔÈÅ ÉÎÔÅÒÎÅÔ ÓÈÉÆÔÅÄ ÆÒÏÍ ÒÁÎÄÏÍ ÆÁÃÔ ÆÉÎÄÉÎÇ 

to fact finding about people and the influencing events in their lives. Through social 

media outlets such as Facebook, companies, such as those in our industry, have been 

given an open microphone to address the general public directly and at no cost: 

JACKPOT! 

In April, Dave Pell, a blogger from Forbes wrote2 on a small event that changed the 

way information flows through the media and how it is perceived by the public:  Jim 

Carrey and Jenny McCarthy announced their break-up via Twitter. 

...What? 

,ÅÔȭÓ ÕÎÐÁÃË ÔÈÉÓ:  Twitter is a social networking and micro-blogging service that 

enables its users to send and read 140 character messages known as tweets3. Instead 

of letting the media speculate or fabricate their own version of the story, Carrey and 

McCarthy side-stepped the media circus by addressing the public directly. The two, 

with a combined following on Twitter of over one-million individuals (Carrey ɀ 890K, 

McCarthy ɀ 133K), were able to control the flow of information to the public in a way 

never seen before, directly from news-maker to news-reader; no more filter.  
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http://www.ft.com/cms/s/0/a967d5e4-5dfa-11df-8153-00144feab49a,s01=1.html
http://blogs.forbes.com/velocity/2010/04/08/retweeting-jim-carrey/
http://en.wikipedia.org/wiki/Twitter
http://www.iomosaic.com













